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THEY’RE BAAAAAAACK! EVC STUDENTS RETURN FOR FALL

EVC students returned on Monday, August 29, and the staff and faculty kicked off welcome week 
with a BBQ, games, free EVC backpacks for every student, and a ton of laughs.  



Digital Campaign: International Students – We partnered with the International 
program, who provided supplemental funding so we could target potential 
international students. We used creative of international students/alumni (see 
samples attached). Quick highlights:
- Campaign generated 694,616 impressions
- Total clicks to our website from ads: 3,303

EVC WELCOMES BACK STAFF AND FACULTY AT 
PROFESSIONAL DEVELOPMENT DAYS ON 8/25 AND 8/26

EVC welcomed its staff and faculty on Thursday and Friday, August 25 and 26 for its annual Fall 
Professional Development Day (PDD). 

This fall’s theme is “A New Mission into Practice, a New Vision into Focus.” Our campus spent 
two full days in community with each as a large group focusing on important updates, hearing 
from constituency groups, President Gilkerson talking about a sense of belonging, and hearing 
from our students. Then a full day and a half in workshops and division meetings, all in 
preparation for our students.  



Digital Campaign: International Students – We partnered with the International 
program, who provided supplemental funding so we could target potential 
international students. We used creative of international students/alumni (see 
samples attached). Quick highlights:
- Campaign generated 694,616 impressions
- Total clicks to our website from ads: 3,303

PROFESSIONAL DEVELOPMENT DAY CONTINUED…



EVC WOMEN & GENDER STUDIES PROGRAM RECEIVES 
PROCLAMATION FROM CITY OF SAN JOSÉ

On Tuesday, August 23, EVC 
Women and Gender Studies 
Program was honored to be 
presented a proclamation 
recognizing Women’s Equality 
Day by San José Mayor Sam 
Liccardo and Councilmember 
Sylvia Arenas. EVC was 
recognized for the work we do 
to empower students and 
become agents of social 
change. 

Women and Gender Studies
Coordinator, Marjorie Clark,
spoke on behalf of EVC.

INTERNATIONAL STUDENTS WELCOMED ONTO CAMPUS

Last week EVC welcomed 

new international students 

for an orientation on 

campus and provided an 

opportunity for students to 

connect and meet one 

another. EVC International 

Student Program (ISP) 

personnel looks forward to 

guiding all students on their 

educational journey here in 

Silicon Valley! 
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ANOTHER ALL-HANDS EFFORT IN SUPPORT OF EVC STUDENTS 
AND COMMUNITY

We had some great helpers at our bi-weekly in person food distribution on Friday, August 19 in 

partnership with Second Harvest of Silicon Valley. SJECCD Chancellor Rodríguez joined 

President Gilkerson, VP Willis, and countless EVC staff, faculty, and students who show up week 

after week in support of our students and community. 
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FIRST TIME FRESHMEN AND FIRST-GENERATION STUDENTS 
WELCOMED TO CAMPUS WITH SPECIAL ORIENTATION

On Wednesday, August 17, we welcomed nearly 150 students to campus to connect with staff and 

students and learn more about EVC’s First Year Experience (FYE) Program, which works to provide 

extra services and resources to first-time college freshmen with an emphasis on serving first-

generation students. 
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EVC OUTREACH TEAM OUT IN THE COMMUNITY

If you’ve been out in the community recently, you may have seen the Evergreen Valley College 

outreach team, who have been very busy building connections and relationships. The team has

been out at National Night Out, The San José Jazz Festival, and multiple events at Eastridge Mall.  



HIGHLIGHTING STUDENT STORIES: DARREN WILLIAMS & 
ZERPANA RASULI

EVC is launching a new series of documentary-style, short videos highlighting our diverse 
student population. We are excited to share the first two. Meet Darren Williams & Zerpana 
Rasuli. Click on the photos below or these links to watch their stories.

Darren Williams: https://youtu.be/EAMoHUOs41c
Zerpana Rasuli: https://youtu.be/xLGFkalpVww

https://youtu.be/EAMoHUOs41c
https://youtu.be/xLGFkalpVww
https://www.youtube.com/watch?v=EAMoHUOs41c
https://www.youtube.com/watch?v=xLGFkalpVww


Digital Campaign: International Students – We partnered with the International 
program, who provided supplemental funding so we could target potential 
international students. We used creative of international students/alumni (see 
samples attached). Quick highlights:
- Campaign generated 694,616 impressions
- Total clicks to our website from ads: 3,303

EVC TRIO PROGRAMS ENJOY GREAT SUCCESS THIS SUMMER

Evergreen Valley College’s TRiO Programs — Talent Search & Upward Bound — served 37 first-
generation and low-income high school participants from 11 high schools within San Jose 
Unified School District and East Side Union High School District this summer. 

The graph below shows the Retention & Success Rates of previous “Intro. to Administration of 
Justice (A J-010) Summer Courses” leading up to this summer 2022. 

The chart below shows that summer 2022 (taught by Prof. Montelongo/ total of 37 students 
enrolled) had the best retention and success rates in the past 10 years.

To learn more about the TRiO summer programs, take a look at this video

https://www.youtube.com/watch?v=G0mgOYbd2RY
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FIRST EVER STEM SUMMER BRIDGE COHORT
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